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RESIDENTIAL TOURISM AND EUDAIMONIC WELL-BEING:
A “VALUE-ADDING” ANALYSIS

Abstract

This study aims to explore the linkage between residential tourism and eudaimonic well-being. A
“value-adding” approach is applied to this analysis with an extended interpretation. Residential
tourism involves a prolonged stay in a destination and thus can lead to fundamental changes in
environment, lifestyle, social networks, and values. Residential tourist experience is found to
have profound impacts on individuals’ eudaimonic well-being in the eight aspects of autonomy,
environmental mastery, personal growth, purpose in life, the extension of youth, positive
relations with others, self-acceptance, and inner peace. This study advances Ryff’s (1989)
eudaimonic well-being model and contributes to tourism and mobility research. Implications for

residential tourists and destination managers are also provided.
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Introduction

Well-being in or through tourism has recently been investigated from the perspective of positive
psychology (Lee & Jeong, 2019). Well-being can involve evaluations of a broad range of human
capabilities and experience. A commonly applied framework of well-being is to distinguish
hedonic from eudaimonic well-being (Disabato, Goodman, Kashdan, Short, & Jarden, 2016). The
distinction between these two perspectives is based on Aristotle’s (384-332 BCE) notion of
pleasure versus good life. Hedonic well-being indicates individualistic and emotional experiences
of life (e.g., pleasure, joy, happiness, satisfaction), while eudaimonic well-being is a humanistic
concept that emphasizes ego development. The Greek term eudaimonia, according to Aristippus
(435-356 BCE), founder of the Cyrenaic School of Philosophy, encompasses all human virtue
and the aim of striving to be the best within oneself (Dierendonck & Mohan, 2006; Disabato et
al., 2016).

Aristotle referred to eudaimonic well-being as the pursuit of the “good life” (Smith &
Diekmann, 2017, p.3) and its academic study and practical application have been extensive
(Rahmani, Gnoth, & Mather, 2018; Ryff & Singer, 2008). Ryff, Keyes, and Hughes (2003,
p.277) defined eudaimonic well-being as the full development of the individual and the effective
negotiation of the challenges confronted in life, such as discovering meaning and purpose,
possessing a sense of mastery, and acting autonomously. The concept has been interpreted as
being one’s true self (Ryan & Deci, 2001) or a fully functioning person (Rogers, 1961), and as
involving self-actualization (Maslow, 1968), maturity (Allport, 1961), life-span development
(Erikson, 1959), meaningfulness and growth, cultivating virtue, the meaning-making of one’s
psychosocial life, and spirituality (Dierendonck & Mohan, 2006). Eudaimonic well-being has

been referred to as a “culturally-shaped script of redemption” in the form of “upward social
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mobility, liberation, recovery, atonement, or the full actualization of the inner self” (Bauer,
McAdams, & Pals, 2008, p.81).

This study is based on the widely accepted psychological well-being model of eudaimonia
proposed by Ryff (1989), who identified its six dimensions of self-acceptance, positive relations
with others, autonomy, environmental mastery, purpose in life, and personal growth. Ryff and
Singer (2008) further explained these dimensions, noting that self-acceptance refers to the
endeavor of precisely understanding ourselves and our conduct, motivations, and feelings.
Positive relations with others involve the ability to love, develop empathy, affection, and
humanity, and identify closely with others and relate to them. Autonomy indicates characteristics
such as self-determination, independence, and self-regulation. Environmental mastery suggests
the capacity to select or create an environment that is suitable for mental well-being. Purpose in
life refers to the inner journey of seeking meaning in one’s life. Personal growth refers to optimal
psychological functioning, which involves individuals developing their potential, thus growing
and expanding as people (Ryff & Singer, 2008).

In this study we propose that recent advances in positive psychology, particularly those
concerning eudaimonic well-being, may offer a new perspective for tourism studies. We examine
the link between residential tourism and eudaimonic well-being. The “value-adding” analysis of
data brings new meanings and interpretation, and is introduced to tourism studies for the first
time. This research offers insights for mobility studies and positive psychology. From a
managerial perspective, our study may inform the further development of residential tourism to
promote tourists’ well-being, and encourage destination managers to implement wellness

projects.
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Residential Tourism

The phenomenon of international residential tourists first emerged as an elite offering in the south
of France, and particularly in Nice, and spread to Greece and Portugal in the 1990s. The
Maastricht Treaty (1992) and the Schengen Agreement provided institutional support for
transnational residential tourism within the European Union. Countries such as Spain, Romania,
and Morocco became popular destinations for west European residential tourists (O'Reilly,
2007b). Residential tourism has been further developed in the United States, Latin America, and
Australia (Huete & Mantecon, 2012). Over the past two decades, residential tourism has grown
rapidly, due to increasing interconnections among countries and regions, the unprecedented
mobility of modern life, the advanced technology that contributes to time-space compression, the
increase in portable pensions and expendable wealth, the social networks formed by accumulated
social capital, and the improvement of mobility through transport, policies, and infrastructure.

The definition of residential tourism has evolved over the years. Rodriguez (2001)
identified four characteristics of residential tourists: a specific group of people (e.g., older
people); different patterns of mobile behavior; individual or economic motivations for tourists;
and territorial effects. Rodriguez provided a brief socio-demographic description of residential
tourists, but this does not consitutue an adequate definition or identification of such a group.
Studies of residential tourism predominately focus on retired or older second-home owners, but
young individuals can equally experience residential tourism (McWatters, 2008a, p.5).

O'Reilly (2007b, p.3) was one of the first to define residential tourism, suggesting that it is
an elite phenomenon in which tourism is constructed as a way of life and involves fluid and

leisured lifestyles across different locations. This definition highlights the lifestyle-driven nature
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of this new form of mobility. McWatters (2008b, p.3) further defined the phenomenon as “the
enduring practices and lifestyles which result from a channeled flow of consumption-led,
permanent or semi-permanent migration to a particular destination”. This definition bridged the
concepts of tourism and migration. From a broader perspective, residential tourism can
“transcend and encompass the usual umbrella concepts: second-home ownership, retirement
migration, seasonal migration, international counter urbanization or leisure migration” (Huete &
Mantecon, 2012, p.161). These definitions all suggest that residential tourism is the permanent or
semi-permanent migration to a destination to seek a better quality of life, and consists of various
inter-connected and heterogeneous types of mobility located between the two poles of tourism
and migration along a mobility spectrum.

Residential tourism has features that are distinct from short-term travel experiences. First,
it is not aimed at escaping the obligations of daily life (Huete & Mantecon, 2012). Residential
tourists may reshape their attitudes, patterns of behavior, self-identification, place identity, and
belongingness during a prolonged stay (Mantecon & Huete, 2008, p.360). Second, residential
tourism has a greater and more enduring ecological, economic, cultural, and social impact on the
local community. Residential tourists often form communities in the destination but remain
outside or above the local community (O'Reilly, 2007b, p.3), and although they may demonstrate
strong loyalty toward the destination and make a financial contribution to local government, they
can also have negative social, economic, and ecological effects on the destination (Mazén, 2006).
Third, residential tourism often involves significant consumptive behavior, such as lodging
purchasing and the development of infrastructure (O'Reilly (2007a). Fourth, residential tourism is
closely connected to migration. It involves the desire, knowledge, and capacity to relocate to an

unfamiliar social-cultural environment, and thus can often propel the tourists into permanent
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migration (McWatters, 2008b). Fifth, residential tourism has the potential to develop deeper
eudaimonic meanings. Residential tourists are often motivated by the potential to improve their
quality of life, or may seek a more relaxed or slower pace of life, which are beneficial to
individual well-being (O'Reilly, 2007a, p.6). They may seek freedom and happiness in an
alternative residence (Janoschka & Haas, 2013b) and hope to develop a more reflective attitude
toward life and society (Haas, Janoschka, & Rodriguez, 2013). Escher and Petermann (2013)
suggested that the main purpose of residential tourism is to attain improved self-actualization and
self-portrayal, and to satisfy basic needs. Most studies of residential tourism mainly focus on
Western countries and on retired or older second-home owners (Huete & Mantecon, 2012;
Mazon, 2006; Perles-Ribes, Ramon-Rodriguez, Sevilla-Jiménez, & Moreno-Izquierdo, 2016;
Perles-Ribes, Ramon-Rodriguez, Vera-Rebollo, & Ivars-Baidal, 2018; Volo & Giambalvo, 2008;
Williams & Hall, 2000; Williams, King, Warnes, & Patterson, 2000). In addition, the link
between residential tourism and eudaimonic well-being has not been fully explored in previous

research.

Tourism and Eudaimonic Well-Being

Although the economic contributions of tourism have been acknowledged, the trend in this
research area has shifted toward its non-economic significance, by considering factors such as
well-being, quality of life, and sustainability (Lengieza, Hunt, & Swim, 2019; Sirgy & Uysal,
2016; Smith & Diekmann, 2017). Tourism plays a vital role in improving quality of life and well-
being (Rahmani et al., 2018), and contributes to improved self-actualization (Matteucci & Filep,
2017). Sirgy and Uysal (2016, p.485) have therefore suggested that eudaimonia should be

considered in tourism research.
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The links between tourist experiences and eudaimonia have been notable in the published
literature (Table 1). Research has focused on wellness (Voigt, Howat, & Brown, 2010), diaspora
(Li & Chan, 2017), cultural (Matteucci & Filep, 2017), adventure (Knobloch, Robertson, &
Aitken, 2017), all-female (Laing & Frost, 2017), integrated resorts (Ahn, Back & Boger, 2019b)
and tourism in general (Lee & Jeong, 2019; Lengieza et al., 2019; Rahmani et al., 2018; Vada,
Prentice, & Hsiao, 2019). Nonetheless, no study has explored the eudaimonic experience in the
context of residential tourism.

Both quantitative and qualitative methods have been used. Qualitative analyses are
typically conducted through various forms of coding and thematizing. However, as
Mykhalovskiy et al. (2018, p.614) noted, this approach is insufficient for comprehensively
analyzing and interpreting qualitative data. Thus, a more conceptually adventurous and theory-
informed qualitative exploration is required (Eakin & Gladstone, 2020, p.2).

Such studies are based on theories such as self-determination (Ahn et al., 2019b; Li &
Chan, 2017; Rahmani et al., 2018), happiness and well-being (Laing & Frost, 2017; Lee & Jeong,
2019; Vada et al., 2019), and leisure experience frameworks (Voigt et al., 2010). As Sirgy and
Uysal (2016) noted, other psychological theories can also be applied to eudaimonic experiences
in tourism, such as theories of positive emotions, human flourishing, meaning and purpose in life,
need hierarchy, and eudaimonic identity.

Ryft’s (1989) eudaimonic well-being model from positive psychology is another
potentially useful theory for tourism research, under which current well-being research can be
categorized as follows. Self-acceptance includes studies of fulfilment and identity-building
(Voigt et al., 2010), acceptance of ancestry (Li & Chan, 2017), self-discovery (Knobloch et al.,

2017), affiliation (Laing & Frost, 2017), and self-connectedness (Lee & Jeong, 2019). Positive
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relations with others includes discussions of relatedness and connectedness (Li & Chan, 2017),
affection (Rahmani et al., 2018), belonging to a specific social world (Voigt et al., 2010), social
relationships, and contributions to the well-being of others (Ahn et al., 2019b). Autonomy
encompasses the notion of the true self (Laing & Frost, 2017; Matteucci & Filep, 2017).
Environmental mastery refers to having a degree of control over one’s environment (Knobloch et
al., 2017; Laing & Frost, 2017). Purpose in life includes studies of meaning in life (Ahn et al.,
2019b; Laing & Frost, 2017; Lee & Jeong, 2019; Lengieza et al., 2019; Li & Chan, 2017), goals
(Rahmani et al., 2018), and the “good life” (Ahn et al., 2019b). Finally, personal growth
(Knobloch et al., 2017; Li & Chan, 2017) includes investigations into career development,
knowledge, effort and perseverance, training and skills (Voigt et al., 2010), exploration (Li &
Chan, 2017), self-realization, self-fulfillment, stress-related growth (Matteucci & Filep, 2017),
competence (Ahn et al., 2019b; Knobloch et al., 2017), enlightenment (Rahmani et al., 2018),
reflection (Lengieza et al., 2019), new knowledge, meeting challenges, cultivating personal
strengths (Vada et al., 2019), accomplishment, personal expressiveness (Lee & Jeong, 2019),
virtue and vice (Rahmani et al., 2018), ability to return to a location (Li & Chan, 2017), and
engagement in activities (Ahn et al., 2019b). Other research not fitting into Ryff’s (1989)
framework includes extending life (Voigt et al., 2010), which relates to physical rather than
psychological well-being, and respect from others (Ahn, Back, & Boger, 2019a), which is more
focused on causes than on consequences. However, Ryff’s (1989) framework enables us to
combine the study of residential tourism with positive psychology, and represents an established

positive psychological model.
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Table 1. A Review of Eudaimonic Paradigms in Tourism Studies

Study Context Theory Method Elements of endaimonic experience
Voigt et al. Wellness Stebbins’s Content Belongingness to the special social
{2010 tourism casual versus analysis world, career development, effort and
zerious leisure perseverance, knowledge, training and
experience skiills, fulfilling and identity-building,
framework and long-living
Liand Chan Diaspora Self- Qualitative Personal growth, selffancestry
(2017 tourizm determination content acceptance, interest in further
theory analysis exploration, feeling related and
connected, capability to return, and
meaning in life
Matteucci Flamenco  Groundead Grounded Selfirealization, zelf-fulfilment, true zalf
and Filep theory theory stress-related growth
{2017y
Enobloch et Adventure N/A Thematic Competence, mastery, feeling alive, self-
al (2017 tourism analysis discovery, and personal growth
Laing and Women's  Theories of Thematic Detachment-recovery, autonomy,
Frost (2017} travel well-being analysis, mastery, meaning, and affiliation
narratives hermenentic
interpretation
Fsahmaniet  Tourism Self- Text mining, Power, respect, physical well-being,
al. (2018) il general  determination structural enlightenment, transaction, goals, virtue
theory equaticn and vice, rectitude words, affection
modelling
Lengieza et  Tourism N/A Churchill Meaning, reflection
al. (2019) in general approach scale
development
Vada et al. Tourism Theories of Structural Learning something new, cultivating
{2019 in general  well-being equation personal strengths, meeting challenges
modelling
Lee and Tourism Theories of Necessary Meaning, zelf-connectedness,
Jeong il general  happiness condition accomplishment, and personal
(2019 analysis expressiveness
Ahn et al. Integrated  Self- Partial least A meaningful life, social relationships,
{2019 resorts determination squares path engagement in daily activities,
theory modelling contribution to the well-being of others,

competence, good life, others™ respect

The “Value-Adding” Method

Developed by Eakin and Gladstone (2020), the “value-adding” method is an analytic interpretive
practice that expands the reach and depth of researchers’ insights, thus increasing the value of the
knowledge produced. It has various advantages over other qualitative methods. First, a wider

range of sources can be used to capture both data and non-data (the informal and subtle social and
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physical facts, circumstances, and meanings of a phenomenon). Second, data can be flexibly
interpreted and the unique nature, logic, spatiality, and temporality of a phenomenon can be
identified. Third, new knowledge can be produced either by exploring what is previously
unknown or by re-conceptualizing and reconstructing already established knowledge (Eakin &
Gladstone, 2020). Fourth, specific analytic devices can help broaden the analysis and its
interpretations. Thus, by using the value-adding method we aim to obtain a deeper understanding
of the complex relationships between residential tourism and eudaimonic well-being (Figure 1).
Research Contextualization
Contextualizing the research is essential in the value-adding method, as this enables researchers
to make sense of the perceptions of a specific a phenomenon in a specific socio-cultural
framework, i.e., to establish “what it is like to be experiencing this, for this particular person, in
this context” (Larkin, Eatough, & Osborn, 2011, p.330). The meaning of data is embedded in
both physical and psychosocial realms. To fully understand and interpret data, researchers must
back up their interpretation by “grounding them in the material from which they are constructed”
(Chadwick, Liao, & Boyle, 2005, p.531).

We contextualize our research in Dali, an economically underdeveloped town located in
Dali Bai Autonomous Prefecture, Yunnan Province, China (Figure 2). Dali was previously
known as Jumie, capital of the Bai Kingdom Nanzhao (8" and 9" centuries) and the Kingdom of
Dali (A.D. 937-1253). It was once the political, economic, and cultural center of the Yunnan area
and was a prosperous traffic hub for the Southern Silk Road and the Ancient Tea Horse Road.
The mild weather and beautiful landscape make Dali a pleasant place for residents and tourists.
Since 1990s, Dali has become a popular destination for domestic and international tourists. Its

attractions include Dali Ancient Town, Cangshan Mountain, Erhai Lake, Xizhou Town, and
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Shuanglang Town. Dali Prefecture received 38.59 million tourists in 2016, with a total tourism
revenue of around USD 7.96 billion.

Dali is also one of the largest and growing residential tourist locations in China. Zhou
(2013) noted that by 2010 approximately 12,400 non-local residents had obtained Hukou (an
official document certifying legal residency in a specific area in the Chinese mainland) in West
Town and Ancient Dali Town. However, most residential tourists in Dali have not applied for

Hukou, and thus the actual number could be larger than the registered number.

Figure 1. “Value-Adding” Analysis
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Figure 2. Location of Dali City

Yunnan Province

Dali Bai Autonomous Prefecture

Dali City

Value-Adding Data Collection

Two value-adding devices (considering reflexivity and treating everything as data) are applied
when collecting data through ethnographic observations, in-depth interviews, and direct
experience of the researchers.

Considering Reflexivity in the Research. This refers to the bearings a researcher’s
background, perceptions, and interests could have on a qualitative investigation (Krefting, 1991,
p-218). Conventionally regarded as a potential bias or even as research noise, reflexivity in value-

adding terms can be a source of creative insight. Thus, experience, knowledge, understanding,

and imagination of the researcher can be a valuable (re-)source for a project. Notably, the first
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author lived in Dali as a residential tourist for seven months from December 2017 to June 2018.
The author rented a room in a “home inn” together with six other residential tourists. The author
visited street stalls, restaurants, coffee shops, other home inns, farms, and schools run by
residential tourists and attended their artistic performances, community activities, and house
parties. The residential tourist experience was thus captured heuristically through lived
relationality, corporeality, spatiality, temporality, and materiality (Van Manen, 2016). The author
thus engaged directly with residential tourists’ experience through developing close bonds with
them and obtaining details of their lives. The author’s reflexive research diary then provided
detailed and rich data that could be situated, described, and interpreted (Larkin et al., 2011,
p-330).

Treating Everything as Data. In qualitative inquiries, researchers distinguish data (e.g.,
interviews) from non-data (e.g., contextual information) within their research context based on
pre-defined criteria and traditional consensus. A clean-up procedure is typically conducted to
eliminate or standardize the non-data and only the relevant data are analyzed. However, Eakin
and Gladstone (2020) suggested that treating everything as data can represent a liberating and
invigorating approach, as informal and subtle social and physical information, circumstances, and
meanings of the research context can be extracted, and the “non-data” can complement the
interpretation of formally structured data.

Data in this study consist of descriptions of the first author’s residential tourist
experience, observations of other residential tourists’ experiences, social encounters and
circumstances, and narratives provided by 40 residential tourists.

The study’s participants were selected based on three criteria. First, for consistency of

data collection, analysis and interpretation, they were Chinese from out of Dali. Second, they
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have stayed in Dali continuously for at least six months. This follows Mantecon and Huete
(2008), who regarded both seasonal/recurring visitors with private accommodations and those
who live permanently in a destination as residential tourists, and Williams et al. (2000, p.30) who
defined residents as those who live in a location for at least four months. Third, the main purpose
for their residential stay was in pursuit of quality of life rather than seeking business
opportunities. This is consistent with Huete and Mantecon (2012), who considered residential
tourists to be “motivated by reasons more related to their search for a place where they can enjoy
their leisure than a place to carry out an economic activity” (add citation page). Janoschka and
Haas (2013a, p.1) also noted that residential tourism “does not occur primarily for economic
reasons.” Although most participants required funds to sustain their residential tourism
experience, they perceived their economic activities as means rather than ends.

The sample (Appendix 1) comprised 21 male and 19 female participants aged between 24
and 46, with an average age of 31 (at the time of interview). The average duration of residential
tourism was four years, ranging from six months to 11 years. All of the participants lived in first-
tier (35) or second-tier (5) cities and were from various social strata before they moved to Dali.
However, when residing in Dali, they were a highly homogeneous group, as most of them were
(self-) employed in tourism- or art-related businesses. Interviews (or informal conversations)
were conducted and recorded at their residences with their permission. The participants were
encouraged to talk about their lives and residential tourism experiences freely, without any fixed
structure or predefined questions, to encourage the natural flow of speech (Knobloch et al.,
2017). Interviews were conducted in Chinese, tape-recorded, transcribed verbatim by the first

author in Chinese, and later translated into English for reporting.
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Value-Adding Interpretation

Inquiring about an Anomaly. This indicates a heuristic-interpretive process in which the
extraordinary is distinguished from the ordinary (Giorgi & Giorgi, 2008). Rather than becoming
immersed in an environment and taking things for granted (Finlay, 2009), the first
epistemological touchstone of heuristic interpretation is to get rid of the attitude of “taken-for-
grantedness” (Finlay, 2008). Heidegger (1994) described this process as “the beginning of
genuine thinking”(p.143). Authors of this study developed an insider-outsider perspective to
ensure nothing was taken for granted and to identify anomalies in their everyday lives (Finlay,
2008). The first author (the insider) had direct experience as a residential tourist in Dali; the
second author (the outsider) had short visits to Dali and raised questions while reading through
the interview transcripts and field research diaries; both authors interacted via emails, social
media chats and formal meetings about researching residential tourists in the field. This inquiring
process enabled the first author to identify the extraordinary in what was accepted as the
ordinary, and thus helped generate critical interactions with the data and led to a more
comprehensive underlying interpretation.

Interpreting for Gestalt. Gestalt is a psychological term meaning that “the whole is
greater than the sum of its parts” (Stott & Drury, 2004, p.11). Various data sources were
combined and holistically interpreted by the authors. For example, to understand participant A’s
eudaimonic experience in Dali, the authors needed to consider A’s lifestyle and psychological
state prior to living in Dali; the reason for and consequences of A’s changes of lifestyle and
psychological state in Dali, and the underlying process; A’s meaning-making of these changes;

and other residential tourists’ perceptions of the changes affecting A.
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Value-Adding Data Analysis

Generative Coding. In a value-adding analysis, generative coding represents a creative analytic
practice for engendering new concepts, which goes beyond solely cataloguing already known
entities. In addition to consolidating, deducting, and simplifying, such coding expands,
compounds, and enriches data (Coffey & Atkinson, 1996). Generative coding is a deliberate and
thoughtful procedure of generating concepts and linking them. In this study, the authors
preliminarily coded the interpreted data based on Ryff’s (1989) eudaimonia model, followed by
the iterative and time-consuming procedure of re-conceptualization, aimed at developing new
concepts beyond the model and combining them into a theoretically coherent whole. By
continuously re-considering and re-conceptualizing the code-in-progress and its association to
other codes, “continuous dialogue with empirical data” was achieved (Becker, 2008, p.109).
Throughout the coding process, the codes were shaped and reshaped, merged, or discarded, and
we therefore kept a dynamic list that recorded the evolution of the codes.

Heuristic Theorizing. Hermeneutic thematic analysis was conducted to identify and report
essential meaning and patterned responses within the data (Braun & Clarke, 2006). This can help
identify various dimensions of human experience, and any themes should be generalizable
(Ayres, Kavanaugh, & Knafl, 2003, p.872). Thus, we attempted to identify the dimensions of
eudaimonic experience that are common to all residential tourists beyond the sample. The first
author initially conducted the generative coding and heuristic analysis, and then the second
author checked the validity of the outcomes by examining the research diary. Themes represent
the patterned meanings found in the data set, which reflect the residential tourism experience in

Dali and capture the essential elements of eudaimonic well-being (Braun & Clarke, 2006).
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Elements of Eudaimonic Experience

The level of knowledge of the socio-cultural framework of Dali and China determines the extent
to which the phenomenon can be understood. China has experienced profound and
comprehensive social and economic transformation, with megacities like Beijing, Shanghai,
Guangzhou, and Shenzhen attracting huge numbers of white-collar migrants to work in
technology, management, and commercial services. Most of the interviewed residential tourists
noted that they had experienced a similar life trajectory: migrating from tier-three or lower cities
or villages to megacities in their early twenties in pursuit of better education or housing.
However, in the metropolis they undervalued their own status and suffered from “status panic.”
As Song (2016, p.126) described, “Such migrants are typically young and skilled, or highly
educated college graduates, searching for employment in cities, but have yet to secure their
desired jobs or income levels. Migrants are referred to as a ‘marginal middle-class’”. The feeling
of “living at the bottom” was common among the residential tourists, which echoes the
observation of Chen and Williams (2018) that the Chinese middle-class often experienced a
downwardly socio-psychological force. Hsiao noted that “Without doubt, the marginal middle-
class has experienced the greatest degree of suffering and feelings of deprivation” (Hsiao, 2013,
p-12). Consequently, the phenomenon of fleeing megacities such as Beijing, Shanghai, and
Guangzhou by the “marginal middle-class”, who leave for less developed regions in pursuit of a
better quality of life, has become a trend in China since 2010.

Thus, many residential tourists have escaped Beijing, Shanghai, and Guangzhou to
relocate themselves in Dali. Their demographic features can be used to categorize their influx
into four waves. The first wave started in the 1990s, and mainly consisted of artists. This laid the

cultural foundation for the residential tourist communities. The second wave began in the early
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2000s. Young backpackers brought hippie culture to Dali and it became something of an
international cultural melting pot. The third wave began in the early 2010s. Tourists from the
Chinese Metropolises turned Dali into a middle-class residential location. The fourth wave began
in 2015, and an increasing number of residential tourists with strong economic capital have since
gravitated toward Dali. The rate of its commercialization has also accelerated.

As residential tourism has increased, the tourists have experienced changes in their
environment, lifestyles, social ne