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A StudY on Tourign Intervention Culture
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Abstrac:t Interventon cujure 8 an mporant canponent of

ourist culure Generated by ourists activities it nfluences
vurjstic activities through direct nterventon This Paper put
forward the concPtof purgn nterventon culture and made an
The authors

believe that this concept provide tourisn culwura] stud e€s wit a

analysis of the ®pes and characteristics of it

new perspective and it i Practica] in helPing te main
establish

reasonahle and targeted tourist culture construction measures 1

nterveners 1 ournsn 1© clar thegr direction§

pranote the sustainaple and healhy deveppment of tourism
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nterven gon cujure
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A Study of the Availability of China based
Trave|W ¢h Site§ Based on the
Investi€aton of Haikou Netizens
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2. School of Hote] and Tourjsn Managaent The Hong Kong
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Abstract  The literaure on trave] wepsijtes has

Predaninate]y concentrated on the functonality and the issue of

exsting

avaijlability is smp [y ne€lected This Paermade an exploratory

study of the availability of Chinabased trave] wehsites by
adoPting a set of mod ified heuristic criteria of cva[uat'plg and
defined the evajuaton henclinark ofwepsite users Based on the
resu]t of ahout4gg duestonnajres canpleted bY experienced
trave|wepsite userswithp4 criteria grouped ino 5 dim ension§
the Paper discussed the existih€ Proplens conceming the
cantent services and overa]] structura] desigr} and suggested
sane sojutons,

tave|website availbiliy Hakou Cit/
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