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A Study on Hotel Employees’ Psychology with IT
Adoption Based on Theory of Reasoned Action
LI Guoxin's  Terry Lam®
(1. School of Management of Harbin Insitute of Technology, Harbin
150001, China; 2. School of Hotel and Tourism Management of Hong
Kong Polytechnic University, Hung hum Kowbon, China)
Abstract: People are regarded as the key content of information
systtms  Much attention should be pad to hotel employees
psychological factors towards adopting IT during the construction of
information technology. Based on Theory of Reasoned Action and
Technology Acceptance Model, this study suveys those employees
over 3-star hotels discusses their perception, attitude and intention
towards IT' adoption, compares their psychological difference under
different extemal envimnment and individual demographics. This
paper offers some theoretical and practical conclusion for
technological progress and improvement of human resources
management of hospitality industry.
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nom; technology perception
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