Vol.8, No.2

8 2 ( )
2008 6 JOURNAL OF DONGHUA UNIVERSITY (Social Science) Jun. 2008
8 77, IR F 3, KA4H X, 55 b
( ; )
. ¢ ? 20 80 . s
s (The Metropolitan Museum of Art) (Richard Martin)
, , (Kate Spade). (Levis)
. J523.5 : A : 1009— 9034(2008) 02— 0117— 05
( [13 2 ) 19 « 2
(Charles Worth) . (Jacques
Doucet ), , , , (anti-
fashion) L : ;
» 20 ,
(Paul Poiret) (Raoul Dufy),
(Elsa Schiaparelli) (Salvador Dali) ,
) 20 90
N (Giorgio
Armani 2000 2006 ,
(Christian Lacroix)2005 ; . R
, . . 2006 ,
(Louis Vuitton) (Olafur Eliasson) 350
<« ”» . y (
) , 20 ,
(Takashi M urakami) “Murakami bag”; (M arc
: 2007—09—23
(1978_>9 ’ ’ ’ . E—mai]_-

069017161 @polyu. edu. hk



118 ( ) 8

Jacobs 2004 ° (Peter M ax) ,
Longchamp ° (Tracey Emin), Stella M cCartney
(Jeff Koons), Fornarina ° (Miss Van), Tod s ° (Michael Robert),
A didas (Fafi), ° (Bill M emullen)
; 7
\ ° (Oskar Batschmann) ° (George

Dickie)

[3]

. ° (Richard M artin)

9

« » (Cubism and Fashion ) “ 7,

[4]



119

(Kate Spade) 2007

20
43 ” o
o

”

3

”

(b)
1 (Kate Spade)
,2007 2 3
, “ 7 (Giordano)
( ) 3 2 y
, (
) M b
y (sl
; « ” (authenticity ) , “ 7
[q .
(Michael Beverland) (Michael Ewing) Dunlop Volley —
<« 2 ,
( ).
20

Dunlop Volley

o 2
9
b

o 9
b

21994-2016 Chirta Academic Journal Elccll‘(wl’lilglluhll%)ﬁsl iﬂlgleﬁousc All rights reserved

http://www.cnki.net



120 ( ) 8
(Levi’ s). , Dunlop
Volley .
20 90 , s
[7
s , 2000
(Futura) . T . 2007 °
(Andy WarhoD) , °
T . R (Kaws)
[6] , [8] .
b
) [9]
b b b 150
s ) C 2,
b [6] b
[10]
b b
— ° (Damian Hirst), (Jeff
2 (Levi 8) Koons) . , ,
(Andy WarhoD) “ N "
L2007 9 9 ’
[11]
s . )
« 2 [12]
[13

”»



2 ’ : - 121

[ 2]

Diana Crane. Fashion and Its Social Agendas: Class, Gender, and Identity in Clothing[ M]. Chicago and London: The University of
Chicago Press, 2000: 150— 152.
Radu Stern. Against Fashion: Clothing as Art 1859— 1930[ M] . London: The Mit Press Cambridge 2004: 3— 29.

s s s . [y. )s 2008,
1. 19—20.
Richard Martin. Cubism and Fashion[ M] . New York: The Metropolitan Museum of Art, 1998. 152— 155.
Michael Beverland, Michael Ewing. Slowing the Adoption and Diffusion Process to Enhance Brand Positioning: The Consumer Driven
Repositioning of Dunlop Volley[ J] . Business Horizons, 2005, 48(5). 385—391.
Jacqueline Bottenll. Cowboys, Outlaws and Artists: T he Rhetoric of Authenticity and Contem porary Jeans and Sneaker Advertisem ents
[J]. Journal of Consumer Culture 2007, 7(1). 105— 125.
Strategic Direction. Caught in a Downward Trend: How Fiat AOL and Levi’ s Dealt with Failure[ J] . Strategic Direction, 2002,
18C(11): 6—09.
Princess M arisa. Style Biters;: The Commodification and Comm ercialization of Youth Culture[ OL] . (2002— 06— 11)[ 2008 — 03— 25| .
http: //www. princessmarisa. com/ media/ stylebiters. doc.
Ana M. Goy-Yamamoto. Japanese Youth Consumption: A Cultural and a Social (r)evolution Crossing Bordery J|. Asia Europe Joumal,
2004, 2(2). 271—282.
Meamber L A. Artist Becomes/ Becoming Artistic: The Artist as Producer-consumer{ J|. Advances in Consumer Research, 2000, 27 (1):
44— 49.
Elizabeth Wilson. Bohemians; T he Glamorous Outcastf M] . London/ New Jersey: Rutgers University Press, 2000. 18.
Kevin Kelly. New Rules for the New Economy[ OL]. (1998)[ 2008— 03— 25]. http: //www. kk. org/ newrules/ new rules-intro.
html.
Eun-Young Jang. An Analysis on Cases of Fashion Collaboration Strategy[ J]. Journal of Fashion Business, 2006, 10(6):
110— 121.



